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PROFESSIONAL SUMMARY  


Performance-driven digital leader with proven success in eCommerce optimization, digital transformation, personalization, and omnichannel growth. Expert in building data-led strategies that drive customer acquisition, streamline customer journeys, and deliver revenue impact across B2C and B2B environments. Adept in CX strategy, digital roadmap planning, and web experience optimization. Known for cross-functional leadership, stakeholder influence, and driving scalable digital innovation across platforms including mobile, desktop, and native app.

EXPERIENCE  

 
Sr. Manager, Digital Strategy and eCommerce
AT&T – New York, NY                                                                                                  January 2021 – Present
· Directed global cross-functional pods of strategists, designers, writers, analysts, and producers to drive platform-wide engagement and conversion improvements across web and app ecosystems.
· Drove eCommerce performance improvements contributing to 21% YoY accessories revenue growth ($1.4M → $1.6M) and 127% plan attainment through journey and merchandising optimization.
· Increased product attachment 15% YoY (228K → 248K), reaching 109% plan attainment by aligning targeted upsell moments within the digital experience.
· Generated 140% YoY order growth during peak seasonal campaigns through coordinated journey, messaging, and buyflow optimization.
· Managed major online partnership initiatives (e.g., March Madness) with $55M budgets, increasing unique visitors from 5M to 5.5M YoY with an additional +10% growth in 2025.
· Collaborated across CX, marketing, and product teams to define and execute omnichannel personalization strategies across web and native app.
· Owned multi-year evolution of the Prepaid digital experience by reducing landing page complexity, prioritizing relevant content, and simplifying decision paths, resulting in +6% engagement and +3.5% add-to-cart.
· Built machine learning-powered personalization framework delivering hyper-relevant content recommendations and driving +5% lift in add-to-cart and conversion.
· Repositioned accessories within the digital purchase journey, increasing attach rate from 22% to 34% through integrated merchandising and upsell strategy.
· Scaled structured experimentation program across key journeys to validate experience improvements and drive measurable conversion gains.
Sr. Marketing Manager – Custom Content & Performance
GODADDY – New York, NY                                                                                 June 2019 – November 2019
· Oversaw execution of performance-based B2C content across digital channels, managing budgets averaging $325K per campaign within a multimillion-dollar portfolio.
· Partnered with streaming and OTT agencies looking for partnership opportunities that went beyond ads increasing performance to a 3xROAS with integration campaigns.
· Analyzed data, gathered insights and takeaways, for campaigns that did not meet expectations but could be earmarked for future opportunities based on shifting consumer and competitor trends.
· Researched direct response data and presented newly discovered opportunities with positive ROIs.

Senior Producer & Editor
BADER MEDIA – New York, NY                                                                          September 2004 – May 2019 
· Led a design team fostering creative exploration by implementing brainstorming sessions, and cross-disciplinary collaboration, delivering impactful client work.
· Developed integrated marketing strategies to bolster awareness and maintain client brand high-profile standings using various tactics that would guarantee a return on investment.
· Integrated brand campaigns into broadcast and streaming news media content as a seamless experience moving away from paid positioning.
· Produced video content for social media integration matching platform and tone increasing CTR.
· Created content for select media promoting campaigns, delivering increased viewership, readership, resulting in an increase of campaign engagement.
· Launched NYC Vibe, a serialized 30-minute program, featuring local New York City people-of-interest in their respective fields. The show would find local broadcast success with a local Emmy nomination.
· Oversaw the overhaul of an analog studio into a digital platform by removing aging formats, streamlining the intake process, and staying within the allocated budget.

SKILLS & AWARDS 

 
Languages: Fluent in Spanish and English (written and spoken)
Leadership & Execution Expertise: eCommerce Strategy, Digital Transformation, Web Experience Optimization, Customer Journey Mapping, Personalization, Cross-Functional Leadership, Omnichannel Marketing, A/B Testing, Agile Methodologies, Executive Communication
Awards and recognitions: 
· 2024 MGO North Star Award – For top overall performance
· AT&T Connection Awards (multiple) – For improvements of online performance
· Act Boldly Recognition – For Prepaid experience overhaul

EDUCATION 

 
Bachelor of Fine Arts in Computer Animation & Film
MIAMI INTERNATIONAL UNIVERSITY OF ART & DESIGN – Miami, FL                                         
